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The Australian and the global economies have undergone historic contractions 

as a result of the pandemic. We are now in a gradual and uneven recovery. 

The recovery is being supported by sizeable fiscal stimulus, particularly in 

terms of income support for households and business. 

Monetary policy is playing its role in supporting the economy. 

  

Quote from RBA Deputy Governor, Guy Debelle, Reserve Bank of Australia speech 

delivered (virtually) to the Australian Industry Group 22 September 2020  
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Australian Gross Domestic Product (GDP) fell 7.0 percent 

in the June quarter, the largest quarterly fall on record, 

according to figures released by the Australian Bureau of 

Statistics (ABS) today. This follows a fall of 0.3 percent in 

the March quarter 2020. 

The combined effect of the pandemic and the community 

and government responses to it led to movements of 

unprecedented size, not only in GDP but also in many of 

the other economic aggregates in the June quarter 

National Accounts.  

Head of National Accounts at the ABS, Michael Smedes 

said: “The global pandemic and associated containment 

policies led to a 7.0 per cent fall in GDP for the June 

quarter. This is, by a wide margin, the largest fall in 

quarterly GDP since records began in 1959.” 

The Government's response to support Australian 

households and businesses resulted in record payments 

from the public to the private sectors. The ABS has 

published a series of spotlight articles to highlight the 

range of impacts on the economy. 

Private demand detracted 7.9 percentage points from 

GDP, driven by a 12.1 per cent fall in household final 

consumption expenditure. Spending on services fell 17.6 

per cent, with falls in transport services, operation of 

vehicles and hotels, cafes and restaurants. Mr Smedes 

added: "The June quarter saw a significant contraction in 

household spending on services as households altered 

their behaviour and restrictions were put in place to 

contain the spread of the coronavirus." 

Net trade contributed 1.0 percentage points to GDP. 

Imports of goods fell 2.4 per cent, with falls in 

consumption and capital goods reflecting weak domestic 

demand. Imports of services fell 50.5 per cent and exports 

of services fell 18.4 per cent, due to restrictions on travel 

and tourism. 

MEDIA RELEASE 02 September 2020  

  
Economic activity fell 7.0 per cent in June quarter Syllabus Unit 4   

  
Technical recession has been achieved: 

two successive negative quarterly growth 

rates. 

This is an historical event in economic 

and social history. 

Real GDP Growth: 3.2% 1992-2018. 

THE ECONOMY 

ACCORDING TO THE ABS  

 

Note the reference to three distinct 

causes: the pandemic itself, and then the 

community response and government 

response. 

Government spending (G) has 

significantly increased, acting to offset 

some business and household sector 

impacts. But the government can only 

offset, not replace business investment 

and consumer spending. 

Consumer spending has fallen 

significantly, in terms of goods, and 

particularly in terms of services. 

There are two causes for not spending 

money: increased decisions to save not 

spend in uncertain times, and that 

forced by the loss of income.  

The reliance of the Australian economy 

on discretionary spending on education 

and tourism by other countries has been 

exposed in stark contrast to exports of 

necessary raw materials of iron ore and 

coal (that are needed by economies, 

more than wants or desires). 
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… continued … 

Public demand contributed 0.6 percentage points to GDP, 

driven by health related spending by the state and local 

government. Defence spending also increased as 

personnel were deployed to assist with management of 

the COVID-19 pandemic. 

The household saving to income ratio rose to 19.8 per 

cent from 6.0 per cent, driven by the fall in consumption 

expenditure. Hours worked fell a record 9.8 per cent, 

outpacing the record 2.5 per cent decline in wages which 

were supported by JobKeeper payments. Social assistance 

benefits in cash rose a record 41.6 per cent, due to 

increased number of recipients and additional support 

payments. 

General government net saving fell to -$82.6 billion from 

$1.2 billion in the March quarter 2020. The fall in the June 

quarter reflected the government economic response to 

the COVID-19 pandemic, which resulted in record high 

subsidy payments of $55.5 billion and reduced tax income 

received. 

 

 

 

 

 

 

(1) Queensland Government, 2020 “COVID-19 Fiscal and economic review” 

https://s3.treasury.qld.gov.au/files/COVID-19-Fiscal-and-Economic-Review.pdf Note the key assumptions 

and budget estimates of population and employment in the table below. 

 

 

Public demand has two major inputs: 

• Federal government spending 

• State government spending 

For example, Qld’s state budget has 

shifted from a forecast surplus of $234 

million to a deficit of $8.1 billion. (1) 

Household savings, as a percentage of 

income, last hit 20% in the 1970’s 

decade, a time when there was the 

economy was experiencing slow growth 

and high inflation. 

A person in their 20’s starting work in 

the 1970’s and saving this much, would 

now be in their 70’s. 

This means, that very few people 

currently earning income may ever 

remember typically saving 20% of their 

income! (remember, this is aggregated 

data) 

Additional subsidy payments of $55 million represent 10% of total government budget spending in 2019 

($500 billion). The reduced tax income has not been estimated … it will be significant. 

Some economic commentators, such as Commsec, are comparing the expected budget deficit to war time 

deficits. The website below provides an interesting graph on page 2 of the Australian economy in the long 

term. It shows that unless the economy moves into positive growth territory from the June quarter onwards, 

the change in real GDP could be greater than WW1 and WW11, but less than the Great Depression. 

https://www.commsec.com.au/content/dam/EN/ResearchNews/2020Reports/July/ECO_Insights_230720-

Budget-deficit.pdf  

https://s3.treasury.qld.gov.au/files/COVID-19-Fiscal-and-Economic-Review.pdf
https://www.commsec.com.au/content/dam/EN/ResearchNews/2020Reports/July/ECO_Insights_230720-Budget-deficit.pdf
https://www.commsec.com.au/content/dam/EN/ResearchNews/2020Reports/July/ECO_Insights_230720-Budget-deficit.pdf
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Unit 4 

 

“The pandemic has resulted in a historic decline in output in the Australian and global 

economy. Graph 1 shows the GDP outcomes for a range of economies. It is a truly 

daunting picture in terms of the size and the synchronised nature of the declines.” 

 

“I do not see there is any risk of a sustained rise in inflation while there remains 

considerable spare capacity in the economy. In particular, the high unemployment rate will 

mean that wage growth, which was not strong pre-pandemic, will remain subdued. As 

wage costs are a major factor affecting prices, inflation will remain contained for some 

time. Moreover, the declines in rents that were evident in the June quarter as a large 

amount of extra supply came into the rental market are also likely to persist and will also 

restrain inflation.” 

https://www.rba.gov.au/speeches/2020/sp-dg-2020-09-22.html  

  

THE ECONOMY FROM THE 

EYES OF THE RBA  

 

https://www.rba.gov.au/speeches/2020/sp-dg-2020-09-22.html


 pg. 6 

 
 
 
 
 
  

 

P- Population. The greater the population, the higher the demand. Different ages and groups have 

different demand as well. E.g. demand for baby clothes.  

I- Income. The higher an economy’s or a consumer’s (disposable) 

income, the higher demand for luxury goods. 

R- Related goods. If the price of a related goods changes, then 

demand changes.  

E.g. complementary goods are where you want both: ice-cream cones 
and ice-cream, running shoes and shoelaces, toothpaste and toothbrush. 

Lower price in one, leads to an increase in demand for both.  

E.g. substitute goods are where you can replace one with the other 
and you DON’T want both: a Samsung or a iPhone, a soft drink or a 

milkshake or toothbrush manual vs electric. Lower price in Samsungs 
cause an increase in demand for Samsung phones, and less demand for 

iPhones. 

A- Advertising. More advertising leads to greater product 

awareness, loyalty and/or popularity causing higher demand and a shift 

outward of the demand curve. 

T- Tastes and fashions. If a new product becomes trendy and 

popular (like a colour or a design or a brand), then demand will increase. 

This will cause demand to shift to more quantity at every price level.  

E- Expectations. If consumers have positive expectations that the 

economy will improve, demand for goods will increase. 

  

Assuming ceteris paribus. 
As the graph measures change in quantity following a 
change in price, the effect is movement along the 
existing curve, not a shift to a new curve. 

Note: SHIFT to new demand 

curve = increase in demand 

D2 
D1 

Price 
 of good 

Quantity of good 

P 

Q1 Q2 

Shifts in demand for Toothbrushes: PIRATE 

Assuming ceteris paribus, and assuming the price of 
toothpaste falls, and electric toothbrush prices increase. 
This is because it is a change in a factor or variable other 
than price. 

D1 

Price of 
good 

Quantity of good 

P1 

Q1 Q2 

Shifts in demand for Toothbrushes after  

in price of toothbrushes 

Note: MOVEMENT along the 

demand curve = extension in 

quantity demanded 

P2 

Unit  1  DEMAND FACTORS  

Pirates make you shift, not just move! 
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When studying market forces, it is important to understand the 

qualities of the product from the demand and supply perspective, so 

that price movements can be better understood and forecast. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Because bananas are a staple good with a short life span, the market will move quickly to clear excess 

surpluses from good production periods (or over-supply periods). Businesses have an incentive to adjust 

prices so that they are not forced to store too much stock. 
 

When cyclonic forces interact with the banana market … 

 
(1) Australian Banana Growers Council Inc (n.d.), Key Facts https://abgc.org.au/our-industry/key-facts/ 
(2) Insidefmcg.com.au (2017), “Bananas’ popular appeal to Australian consumers” https://insidefmcg.com.au/2017/05/01/bananas-
popular-appeal-to-australian-consumers/  
(3) Queensland Government (2004), “Subtropical banana information kit’ http://era.daf.qld.gov.au/id/eprint/1966/2/2_subtrop-
banana-bys.pdf   

Unit  1  CONTEXTUAL FOCUS :  

Banana market  forces  

 

The banana, as a consumer 
product 

Bananas are: 

• a consumer product that is eaten 
(consumed) by 96% of Australian 
households (1). It is Australia’s most popular 
fruit (2). 

• fresh fruit that does not have a long shelf life 
once it is available in grocery stores. It must 
be consumed within 3-6 days of purchase. 

• a consumer good, not a capital good. 

• a final good, not a raw material (unless they 
are used as a cooking a product for sale) or 
an intermediate good. 

• a single use good, not a durable good that 
can be used more than once like a potato 
peeler or an oven. 

• a normal good, not a luxury good or an 
inferior good, or giffen good 

• not a complementary good. It has 
substitutes so that people will buy 
alternative fruit if the price is too high. 

• a staple good, that is, consumed on a regular 
basis, not an impulse good (like blue berries 
or blackberries or cherries). 

 

The banana, as a producer 
product 

Bananas: 

• are grown mainly in Qld, with 94% grown in 
four north Queensland growing regions: 
Tully, Innisfail, Lakeland and the Atherton 
Tablelands (1). These northern areas can 
grow bananas with a more consistent size 
and appearance, so are more highly 
demanded by supermarkets (3). 

• like most products, benefit from economies 
of scale so that larger farms have a lower 
cost of production than smaller farms. 

• are grown all year round with the two main 
varieties being Cavendish (97%) and Lady 
Finger (3%) (1).  

• take 9-13 months from planting to harvest. 

• are harvested by hand, using a two-person 
team, while they are green and unripe. 

• arrive at producer markets in pallets and 
are placed in cool storage until they are 
readied for sale. 

• are ripened using ‘banana’ gas prior to sale 
– and from there have a shelf life of less 
than 2 weeks. 

 

Category five Cyclone Yasi crossed the far north Queensland coast near Mission Beach, 
between Cairns and Townsville, in the early hours of February 3, 2011, bringing peak wind 
gusts estimated at 285 kilometres per hour. The massive storm destroyed homes, shredded 
crops and smashed marinas and island resorts as it roared ashore. 

https://abgc.org.au/our-industry/key-facts/
https://insidefmcg.com.au/2017/05/01/bananas-popular-appeal-to-australian-consumers/
https://insidefmcg.com.au/2017/05/01/bananas-popular-appeal-to-australian-consumers/
http://era.daf.qld.gov.au/id/eprint/1966/2/2_subtrop-banana-bys.pdf
http://era.daf.qld.gov.au/id/eprint/1966/2/2_subtrop-banana-bys.pdf
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…continued … According to the Reserve Bank of Australia, severe flooding 

in December in 2010 in north Queensland, and Cyclone Yasi in February 2011 had a 

temporary increase in food prices primarily due to their effect on some fruit and vegetable crops. 

Prior to these events, wet weather had put upward pressure on fruit and vegetable prices in the December 

quarter. The floods had an additional effect on the prices of a range of vegetables in the March quarter, with 

Cyclone Yasi also raising the price of bananas in the quarter. 

Wholesale fruit and vegetable prices (including potatoes, pumpkins, lettuce and pineapples) recovered after the 

March quarter, to around or below pre-flood levels. For many of these crops, the ready availability of alternative 

sources or short production cycles has meant that the price impact of the adverse weather events has been 

relatively short.  

In contrast, since bananas have a comparatively long production cycle and cannot be imported, the supply impact 

will be more prolonged. The supply of bananas from areas in North Queensland has fallen sharply as a result of 

Cyclone Yasi, to around 15 per cent of normal levels; the fall is, however, expected to be slightly smaller than 

that following Cyclone Larry in 2006. Supply is not expected to start to recover until the second half of this 

year, and prices have risen sharply from February. While banana prices appear to have stabilised in recent 

weeks, in quarterly average terms they are likely to add further to food price inflation in the June quarter, 

before returning to their pre-cyclone level by around the end of this year. 

Source: RBA Statement on Monetary Policy, May 2011. 

https://www.rba.gov.au/publications/smp/2011/may/pdf/0511.pdf  

Tasks: 

1. Draw a demand and supply graph to 

illustrate the impact of Cyclone Yasi on the 

price of bananas in Australia (ceteris paribus).  

2. Calculate the change in the price of bananas, 

estimated from November to March. 

3. Create a paragraph response that explains 

the impact of Cyclone Yasi on the Australian 

banana market, using data and economic 

information from the graph of the North 

Queensland banana supply, and the description 

of the demand and supply factors that typically 

influence the banana market. (5-8 sentences) 

4. Highlight activity to improve creating responses in paragraphs (note: best to use the strategy and 

terminology that your English department use). 

• Highlight signpost or topic sentence in one colour. 

• Highlight details in another colour (2-4 sentences, using when, who, what, where, why and how). 

• Highlight details and examples (specific examples and details, including statistics and calculations). 

• Highlight a linking sentence to economic theory or economic ideas. 

• Students discuss with peers, reflect and improve paragraphs. 

 

5. Peer activity: get a peer to do the highlighting on a different activity creating ‘powerful’ paragraphs, to 

strengthen and develop mastery of conveying and enhancing economic writing skills.  

https://www.rba.gov.au/publications/smp/2011/may/pdf/0511.pdf
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Who has market power in Australia? 

 
Students (in pairs/groups) undertake an investigation of identifying whether there is a concentration of 

market power in a particular market or industry.  

Note. Do not provide website addresses to students – so you can discuss searching approaches if students do not 

find the correct ACCC webpage within 2 minutes (develop mastery of ‘select’ objective) 

 

Link to ‘select’ syllabus objective: investigation methodology. Students: 

• may choose a national, state, regional or local perspective (using Google filters or local 

observations in a regional or local centre) 

• identify and explain choices of search words and phrases 

• discuss approaches to check they have the most current, accurate and reliable data, or note the 

limitations that exist that restrict their choices 

• practice a method of documenting their choices and recording of relevant sources. 

 

Step 1: Identify the substantial market power test used by the ACCC: https://www.accc.gov.au/business/anti-

competitive-behaviour/misuse-of-market-power  
 

Step 2: Collect appropriate data and economic observations that will allow an analysis of substantial 

market power. Note: the ACCC has a list of factors that be contribute to market power. 

 

Step 3: Apply the substantial market power test within an industry or market by analysing the relevant 

components (factors) of the market or industry to make a finding of whether there is substantial market 

power. 

 

Examples of local/regional markets: local pharmacy, medical centres, fitness centres, grocery stores, 

cafes, petrol stations etc. 

 

“It is not illegal to have market power or to use it” according to 

the ACCC. 
 

Step 4: Review section 46 of the Competition and Consumer Act 2010 to describe in what situations 

there has been a misuse of market power. https://www.accc.gov.au/publications/guidelines-on-misuse-of-market-

power#:~:text=Section%2046%20of%20the%20Competition,lessening%20competition%20in%20a%20market.  

Step 5: Think, pair, share: students divide into three groups then lead class discussions on the meaning 

/ interpretation and implications of the terminology ‘purpose’, ‘effect’ and ‘likely effect’. 

Step 6: Evaluate the potential of the market or industry to substantially lesson competition, using 

appropriate criteria. Note: it is important that students appreciate that they can only make a judgement 

on the ‘potential’. 

 

Step 7: To complete the activity, students prepare a 3-slide PowerPoint on one example of anti-

competitive behaviour, using primarily images and max 12 words per slide. These are presented to the 

class, using oral presentation skills (link to underpinning factor: literacy and composing texts through 

speaking). https://www.accc.gov.au/business/anti-competitive-behaviour . The audience is to take notes in 

the form of a mind map of forms and examples of anti-competitive behaviour.  

Unit  2  CONTEXTUAL FOCUS :  

Market  power /  market  fa i lure?  

https://www.accc.gov.au/business/anti-competitive-behaviour/misuse-of-market-power
https://www.accc.gov.au/business/anti-competitive-behaviour/misuse-of-market-power
https://www.accc.gov.au/publications/guidelines-on-misuse-of-market-power#:~:text=Section%2046%20of%20the%20Competition,lessening%20competition%20in%20a%20market
https://www.accc.gov.au/publications/guidelines-on-misuse-of-market-power#:~:text=Section%2046%20of%20the%20Competition,lessening%20competition%20in%20a%20market
https://www.accc.gov.au/business/anti-competitive-behaviour
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To Work or Not to Work… That is the Question: Labour Market Decisions in 

classrooms 

Simulation game involving labour market decisions and regulations, using a deck of playing cards and a dice, 
over 4 simulation periods. Useful in Unit 1 (Topic 3) and Unit 2 (Topic 1)  

Arlene Garces-Ozanne and Phyll Esplin published in the International Review of Economics Education, 2010 

https://www.economicsnetwork.ac.uk/iree/v9n2/garces-ozanne.pdf 

 

Teaching opportunity costs in an Emissions Permit Experiment 

This game is focused on the concept of opportunity costs. “The key insight is that if tradable ‘permits’ for 

greenhouse gases or other emissions are provided free to producers, in a process called ‘grandfathering,’ 
then the producer’s cost should include the opportunity cost of the permits, which is what they can sell for 

in an open market.” Useful in Unit 2 (Topic 2, Case option 2).  

Charles Holt, Erica Myers, Markus Wråke, Svante Mandell and Dallas Burtraw published in the International 
Review of Economics Education, 2010, https://www.economicsnetwork.ac.uk/iree/v9n2/holt.pdf 

 

Market failure – consumer imperfect choices regarding energy 

efficiency 

Why do households choose energy-inefficient goods, when buying an energy efficient product such as a light 

bulb, efficient dishwasher or electric car can save money and save the planet? 

Authors Todd Gerarden, Richard Newell, and Robert Stavins explore why people are slow to switch — even 
when it is in their self-interest to change over. Their findings are published in the Journal of Economic Literature. 

“In some cases, market failures prevent product prices from being economically efficient. For example, if 
consumers do not have enough information about energy-efficient products, then they may not be willing to 
make the investment.”  

Schroder, D. 2017 “Saying no to energy savings Economics is helping to explain the energy-efficiency gap”. In 
American Economic Association https://www.aeaweb.org/research/assessing-energy-efficiency-gap 

 

Watch this space … ACCC will report to the Government by 30 November, 2020. 

https://ministers.treasury.gov.au/ministers/josh-frydenberg-2018/media-releases/accc-perishable-agricultural-
goods-inquiry.  

  

Unit  2  Modif ied 

markets  

https://www.economicsnetwork.ac.uk/iree/v9n2/garces-ozanne.pdf
https://www.economicsnetwork.ac.uk/iree/v9n2/holt.pdf
https://scholar.harvard.edu/gerarden/home
http://www.rff.org/people/profile/richard-g-newell
https://scholar.harvard.edu/stavins/home
https://www.aeaweb.org/articles?id=10.1257/jel.20161360&&from=f
https://www.aeaweb.org/research/assessing-energy-efficiency-gap
https://ministers.treasury.gov.au/ministers/josh-frydenberg-2018/media-releases/accc-perishable-agricultural-goods-inquiry
https://ministers.treasury.gov.au/ministers/josh-frydenberg-2018/media-releases/accc-perishable-agricultural-goods-inquiry
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Note: Teacher will need to adjust some resources for Australian contexts. Full range of resources to 

support lessons, including PowerPoints, lesson plans and answer sheets are available on the website. 

Unit 3 Topic 1 

https://www.econedlink.org/resources/exchange-rates-how-money-affects-trade/ 

  

Unit  3  EXCHANGE RATE 

RESOURCES 

https://www.econedlink.org/resources/exchange-rates-how-money-affects-trade/
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The international trade game 

An old resource, however, a good explanation of this game. The Economics Network is still in 

operation, with current resources and readings. 

https://www.economicsnetwork.ac.uk/showcase/sloman_game  

 

 

Video explainers for Economics using math logic 

For those who have high-operating math students, these are an excellent take home task to explain 

economic concepts. 

Exchange rates and the law of 

one price using the Big Mac 

index and purchasing power 

parity Unit 3 Topic 1 

METAL: Mathematics for Economics: enhancing 

Teaching and Learning  

https://www.youtube.com/watch?v=6F9xIj1YDxo 

Unit  3  S IMULATIONS 

AND EXPLAINERS  

 

https://www.economicsnetwork.ac.uk/showcase/sloman_game
https://www.youtube.com/watch?v=6F9xIj1YDxo
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Chair the 

Federal 

Reserve 

Simulation game for 

Unit 4 Topic 2. 

https://www.frbsf.org/education/teacher-resources/chair-federal-reserve-economy-simulation-game/ 

 

Video explainers for Economics using math logic 

For those who have high-operating math students, these are an excellent take home task to explain 

economic concepts. 

 

Multiplier effects in an economy 

Unit 4 Topic 1 

METAL: Mathematics for Economics: enhancing 

Teaching and Learning 

https://www.youtube.com/watch?v=QjKjPSpBr9o  

 

 

Balanced budgets and 

aggregate demand  

Unit 4 Topic 1 & 2 

METAL: Mathematics for Economics: 

enhancing Teaching and Learning 

https://www.youtube.com/watch?v=l1_Xv452zj4 

Unit  4  S IMULATIONS 

AND EXPLAINERS  

 

https://www.frbsf.org/education/teacher-resources/chair-federal-reserve-economy-simulation-game/
https://www.youtube.com/watch?v=QjKjPSpBr9o
https://www.youtube.com/watch?v=l1_Xv452zj4
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Unit 4

Teacher reference: “The impact of demographic 

change on labour supply and economic 

growth: Can APEC meet the challenges 

ahead?” by R. Chomik, J. Piggot and P. McDonald, 

February 2017. 

https://apo.org.au/sites/default/files/resource-

files/2017-02/apo-nid73910.pdf  

The paper uses a #-P modelling approach to analyse 

population, participation and productivity impacts on 

economic growth in 21 APEC countries, including 

Australia. A key finding that is explained using specific 

and comparative data across different APEC nations is 

that:  

The report explains how the impact of younger and 

female populations, migration and productivity varies 

across each country. Then it explores different policy 

levers that are related to each of the factors analysed 

in the 3 P framework. 

A vast range of graphs are provided to support the 

analysis of GDP and GDP per capita outcomes from 

1990 to 2050. This is an excellent source document 

for data and comparisons of different policy levers for 

different factors of the 3 P’s. 

The authors noted: “This Population-Participation-

Productivity (3 Ps) framework lends itself to long-

term modelling of the aggregate supply-side of GDP, 

which abstracts from short term cyclical variations”. 

Speaking of which, we will not see short term cyclical 

variations for a period of time, until the world, and 

Australia, finds a way to control the virus to avoid 

economic shutdowns. 

 

 

It is interesting to read the PWC report of “The 

possible economic consequences of a novel 

coronavirus (COVID-19) pandemic” dated 

March 2020, given the report is now six months old. 

They had intriguing assumptions for their modelling 

too: “that 50% of the global population contract the 

disease, and that 61% of those are in the workforce 

and they are absent from work for 5% of the year 

(about two and a half weeks off)”. The impact of 

labour participation is significant. Page 4 and 5 of the 

report outline the assumptions of capital productivity, 

technological shocks on supply chains, and private 

consumption. They did not yet consider the impact of 

less migration to Australia. 

https://www.pwc.com.au/publications/australia-

matters/economic-consequences-coronavirus-

COVID-19-pandemic.pdf  

 

 

 

The COVID-19 impact on population was captured in 

analysis and commentary by population lecturers at 

the University of Queensland and University of 

Melbourne in August. Their article titled (in part) 

“…how coronavirus could hit Australia’s 

population in the next 20 years” identified a 

possible 4% fall in population by 2040. This is 

significant, especially as construction is an important 

industry in a post-mining boom Australia. Without 

migration to supplement demand for residential 

construction, Australia will be looking for new 

sources of both employment and aggregate demand.  

https://theconversation.com/1-4-million-less-than-

projected-how-coronavirus-could-hit-australias-

population-in-the-next-20-years-143544 

 

THE THREE P ’s  IN A 

POST COVID WORLD 

The future of economic growth will depend on 

how economies combine the 3 P’s, probably 

via a combination of boosting working 

populations by way of migration, increasing 

participation rates of existing workers, and 

making them more productive. 

 

 

https://apo.org.au/sites/default/files/resource-files/2017-02/apo-nid73910.pdf
https://apo.org.au/sites/default/files/resource-files/2017-02/apo-nid73910.pdf
https://www.pwc.com.au/publications/australia-matters/economic-consequences-coronavirus-COVID-19-pandemic.pdf
https://www.pwc.com.au/publications/australia-matters/economic-consequences-coronavirus-COVID-19-pandemic.pdf
https://www.pwc.com.au/publications/australia-matters/economic-consequences-coronavirus-COVID-19-pandemic.pdf
https://theconversation.com/1-4-million-less-than-projected-how-coronavirus-could-hit-australias-population-in-the-next-20-years-143544
https://theconversation.com/1-4-million-less-than-projected-how-coronavirus-could-hit-australias-population-in-the-next-20-years-143544
https://theconversation.com/1-4-million-less-than-projected-how-coronavirus-could-hit-australias-population-in-the-next-20-years-143544
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Focus question: how can we “see” the impact of COVID-19 on the 

Australian tourism industry? Unit 1 

 
Overseas Arrivals and Departures, Australia 
LATEST ISSUE Released 11/09/2020

 

Think aloud for graph interpretation: 

Step 1: What is this? Identify the graph (title, time period) 

Step 2: What do you see? Identify the two major trends. 

• Describe the overall trend of upward short-term visitor arrivals, which fell to approximately zero in 

March 2020. Use dates and ranges. 

• Describe the seasonal pattern, with a peak of Christmas each year, and a low over winter months. 

Step 3: What does this mean? Interpret the trend. Health issue – COVID-19 has caused the current zero 

levels of short term tourism, which will affect all businesses associated with the tourism industry (examples), 

and then flow onto lower employment in tourism based locations such as the Gold Coast and Northern 

Queensland, particularly over the Christmas period if the Federal Government travel restrictions remain. The 

effects will eventually flow through to lower income tax revenue from workers not working and businesses 

not earning profits. 

Step 4: What can you link this to? Inferences, implications, links to economic theory in Topic 2 Economic 

flows and Topic 3 market forces etc. 

Source: https://www.abs.gov.au/statistics/industry/tourism-and-transport/overseas-arrivals-and-departures-australia/latest-release   

SKILLS :  GRAPH 

INTERPRETATION 

https://www.abs.gov.au/statistics/industry/tourism-and-transport/overseas-arrivals-and-departures-australia/latest-release
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Focus on Umbrellas   Year 7: Content descriptor 

The ways consumers and producers interact and respond to 

each other in the market 
 

As students enter the room, choose a version of Umbrella to have playing. The fact of being played as a cover 

creates interest - choose your own version, or search for different versions. 
https://www.billboard.com/articles/columns/pop/7743450/10-best-covers-rihanna-umbrella-train-mandy-moore 

Focus question: what do umbrellas reveal to us about economics? 

Today we are going to end up thinking like a business owner! 

Elaborations: investigating how consumers rely on businesses to meet their needs and wants; exploring why 

businesses might set a certain price for a product (for example, because that’s what they think consumers will 
pay) and how they might adjust the price according to demand; investigating the role and interactions of 

consumers and producers in the market. 

1. 5 W and H thinking routine: 

Who buys them (which consumers or workers), what types of umbrellas might they want (large, small, 

coloured, patterned etc), where are they sold, when (which season, which days), (why and how are obvious). 

2. Umbrella seller’s perspective – their business thinking 

When I see there is an opportunity to sell umbrellas (a rainy day indicates there will be demand for umbrellas), 
I place my umbrellas in a place that is easily seen by customers/consumers. When I start to see my stock of 

umbrellas is very low I may increase the price of my umbrellas, especially if I am the only person selling 
umbrellas in my local area or shopping centre. 

When the weather changes, very few customers want to buy an umbrella, especially on sunny days when rain is 

not expected. Therefore, there is no demand for my umbrellas, unless the price is very low to encourage a 
buyer, but then I would not make much profit. Therefore, it is a better business decision to put my umbrellas 

in my storeroom or at the back of my shop to sell more of them at a better price, on rainy days.  

It is better if I place my summer hats, sun-shirts and sunscreen on display at the front of my shop, as customers 
will demand more of these items. This way, I change my items for sale depending upon my customer’s demand. 

3. Inferences we can make about the market for umbrellas 

Business owners will change the items they have for sale, or which products get the best sale position at the 
front of the shop, depending on what they expect consumer demand to be – high or low. 

Businesses owners aim to maximise their profits, so this may affect what goods they have on sale, how many 

and how much. If business owners expect to sell less of a product because its demand is low, they will reduce 
production, and/or remove the product from sale to be offered again when demand has increased. 

When demand for that product is high, and stock of the product is low, business may increase their price as 

customers may be more desperate to buy the product and there may be no other similar products that are 
close by.  

Would the owner be able to increase the price of umbrellas if there was another for sale in the next shop? In 

the next town? 

How could this reasoning be applied to other goods – ice-creams, or a trending item like a fidget spinner, etc?  

AC ECONOMICS AND BUSINESS 

Year  7  

https://www.billboard.com/articles/columns/pop/7743450/10-best-covers-rihanna-umbrella-train-mandy-moore
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WHO WE ARE 

President: Tim Merritt   Secretary/Treasurer: Greg Dabelstein 

Members:  Elizabeth Walsh, Tim Fulton, Mary Helbig 

Christine Dowd, John Bevis, Julie-Anne Angell 

 

 

WELCOME TO TE iQ 
The Teaching economics in Queensland (TE iQ) initiative is to update and support 

Queensland economic teachers in line with the QETA goals. 

 

 

QETA GOALS 

• Support and promote Economics, Financial Literacy and Business education 

in schools. 

• Sponsor and support activities, such as student competitions, student 

seminar days, professional development activities for teachers. 

• Liaise with commercial and government organisations in relation to the 

development and provision of suitable teaching and learning resources. 

• Contribute to curriculum development in Economics in Years 11 and 12, and 

Economics and Business Education in Years 5-10. 

• Advocate on behalf of Economics educators. 

• Promote the public recognition of the role of Economics. 

• Provide input into educational reviews through submissions. 

• Liaise with other organisations that may assist QETA in achieving these goals. 

THE 2020 MEMBERSHIP 

COMMITTEE 
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Back page info  

 

Teaching Economics in Queensland (TE iQ) aims to assist teachers in Queensland 

who are involved in teaching economics. QETA is a non-profit organisation that is 

operated by volunteers.  

 

You are welcome to be involved! 

We would like to hear ideas for how to assist all teachers, including rural, remote 

teachers, or where you are the only subject matter expert or designated 

economics teacher at your school. We would also like to hear from teachers 

teaching the AC Economics and Business Years 5-10. Please email 

info@qeta.com.au.  

 

QETA has a Facebook group that is available to share economic ideas and links to 

economic data and information. Find our group titled “QETA group”, and feel free 

to share so that our students benefit (an example of the trickle-down effect, or 

flow-on effects!) 

 

The TE iQ resources are for sharing purposes and are not for financial gain or sale as they are produced 

for QETA members only. Some of the material accessed in links provided by TE iQ may be subject to 

copyright, so should be used in accordance with the Australian Copyright Act. 

The Australian Copyright Act 1968 contains provisions that allow educational institutions to copy and 

share content in ways that would otherwise require a copyright clearance, so make your own checks to 

ensure you are complying with copyright protections. 

For your information only, Copyright Agency manages the education licence for text, images and print 

music. Screenrights manages the education licence for broadcast content. 

You must check your copyright obligations. For further information, talk to your school, click the links 

provided on this page, and access this website for an information sheet titled “Education: Copyright 

Fundamentals”, produced by the Australian Copyright Council in 2019. 

 

mailto:info@qeta.com.au
https://jade.io/article/218245
https://www.copyright.com.au/licences-permission/educational-licences/copying-under-education-licence/
https://www.screenrights.org/screen-audiences/apply-for-a-licence/
https://www.copyright.org.au/ACC_Prod/ACC/Information_Sheets/Education__Copyright_fundamentals.aspx?WebsiteKey=8a471e74-3f78-4994-9023-316f0ecef4ef
https://www.copyright.org.au/ACC_Prod/ACC/Information_Sheets/Education__Copyright_fundamentals.aspx?WebsiteKey=8a471e74-3f78-4994-9023-316f0ecef4ef

